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https://www.hoyavision.com/au/vision-products/miyosmartvr25/

Introduction

Optometry Australia is delighted to unveil our
Myopia Awareness Campaign, a groundbreaking
initiative designed to confront the rising tide of
myopia across Australia and reshape how the public
views eye health and the vital role of optometrists.
With the powerful slogan “Off screens. Outside.
Optometrist. this campaign is a rallying cry for
families to reduce screen time, embrace outdoor
activities, and prioritise regular eye check-ups.

Launching publicly in April 2025, this effort is more
than just raising awareness—it's about empowering
optometrists like you to lead the charge in early
detection, prevention, and management of myopia,
while redefining our profession in the eyes of the
community. Backed by an impressive coalition of
partners—from our Diamond partner Hoya to a host
of Ruby, Sapphire, Gold, and Silver supporters—this
campaign reflects a united commitment across the
optometry sector to safeguard the vision of future
generations.For many years, optometrists have
voiced frustration over the public’s narrow
perception of our profession as merely “the glasses
people” This campaign is part of Optometry
Australia’s response to that challenge, a strategic
push to elevate your role as primary eye care
providers and shift the narrative toward the
broader, critical impact you have on

public health.

Optometry Australia’s consumer research in our
2020, 2022 and 2024 Vision Index surveys have
revealed that public awareness and understanding
of myopia remains very low. In our latest survey in
November 2024, 21% of the survey respondents had
never heard about myopia, while 32% had heard
about myopia but were unaware of myopia
symptoms. Concerningly, a large majority (85%) of
respondents were unaware of myopia control
options or treatments. From the study results, 45%
of children had not seen the optometrist before the
age of 9. This correlates with Medicare data
indicating that less than one in three children aged
5-14 had an eye examination in the last

financial year.

By targeting Australian parents with young children
through a dynamic mix of video, social media, radio,
and digital outreach, we're driving families to
member practices with a renewed understanding of
why regular eye care matters. But piquing their
interest is just the beginning—it’s up to you to build
their trust with exceptional, evidence-based myopia
care. This is a unique opportunity to showcase your
expertise, strengthen your practice, and contribute
to a nationwide movement that promises healthier
vision and a reduced burden of blindness in the
years ahead.







Quick Links

YOUR
PUBLIC
PROFILE

Create or Update
Your Listing on GVFL

PODCAST

Optometry Talks:
Understanding Myopia
Management: a guide for
the everyday optometrist

Click on each tile for more information.

GUIDEBOOK

Myopia Management:
Get started and
build confidence

PRACTICE
RESOURCES

Free-to-download
resources to support
clinical communication
and patient management
in myopia

OA WEBINAR

What are the new and
emerging therapies in
myopia control?

POSITION
STATEMEN'II'

Position Statement on
Myopia Management



https://www.optometry.org.au/wp-content/uploads/Professional_support/Myopia_awareness_campaign/Updating-your-Good-Vision-for-Life-Member-Profile.pdf
https://www.optometry.org.au/about-us/our-organisation/optometry-nsw-act/our-myopia-management-resources/
https://lms.optometry.org.au/course/view.php?id=800
https://www.optometry.org.au/practice-professional-support/myopia/patient-and-practice-resources/
https://www.optometry.org.au/wp-content/uploads/Professional_support/Guidelines/Myopia-Position-Statement-2024-v3.pdf

Thank you.

Visit the
for more resources and information.



https://www.optometry.org.au/practice-professional-support/myopia/

